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SCOTT DORSEY
Scott Dorsey’s excitement and 
energy are contagious. As leader of 
ExactTarget, one of the fastest growing 
companies in Indianapolis, it’s not 
hard to see that he loves every minute 
of what he does, and is all for sharing 
that passion with others. 

A NOMADIC CHILDHOOD

Born in Cleveland, Ohio, Scott and 
his family moved several times during 
his youth due to his father’s frequent 
job transfers as a sales and marketing 
professional with IBM. Scott credits his 
mom and dad with instilling a strong 
work ethic in him and his brother, Todd.

After relocations to Toledo, Ohio 
followed by assignments in Virginia 
and New Jersey, the Dorseys finally 
settled into Naperville, Illinois, where 
Scott graduated from Naperville 
Central High School. During his high 
school years, Scott played basketball 
and served as captain of the tennis and 
golf teams. A National Honor Society 
member, he singles out math as his 
favorite subject. 

Growing up, Scott assumed he would 
pursue some sort of business career 
in the future. By the time he arrived 
at Indiana University, the decision to 
major in business was a no-brainer.

It was during college that Scott’s 
leadership abilities really started to 
blossom — he served as President 
of his pledge class at Sigma Alpha 
Epsilon fraternity, was elected inaugural 
President of the Junior Interfraternity 
Council, served as VP of Rush for the 
Interfraternity Council, and participated 
on the IU Student Foundation’s Steering 
Committee.

In 1989, Scott came away from college 
with a degree in marketing. 

“IU gave me tremendous preparation 
for my future career, a good solid 
business foundation and a focus on 
sales and marketing,” he says. 

Upon graduation, Scott started his 
career with Steelcase, Inc., a leading 
global manufacturer of workplace 

products and services. Following in 
his family’s footsteps, Scott relocated 
often and enjoyed the adventure of 
his stints in Grand Rapids, Denver, 
Phoenix and Southern California. 
While in Los Angeles, Scott transitioned 
into a Steelcase subsidiary called 
MetroFurniture, where he would 
become the youngest Vice President of 
Sales in the company’s history. 

BACK TO SCHOOL

When the idea of earning a master’s 
degree took root in 1996, Scott 
requested a transfer with Metro to 
Chicago so he could attend the Kellogg 
Graduate School of Management at 
Northwestern University.

“It was an exciting time to study 
entrepreneurship and Internet business 
models, and a big turning point in my 
life,” Scott says. “The dot-com era was 
just beginning, and a group of us were 
able to visit Silicon Valley during our 
capstone course to study emerging 
Internet companies. We met with 
venture capital firms and entrepreneurs 
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to best determine how we could 
replicate west-coast innovation and 
success back in the Midwest. Their 
enthusiasm was infectious — half my 
classmates ended up staying in the 
Silicon Valley, and half jumped into 
Internet companies in the Midwest.”

After completing his MBA in 1999, 
Scott became the Chief Sales 
and Marketing Officer with a 
dot-com holding company called 
Divine InterVentures, but his own 
entrepreneurial ambitions proved 
undeniable. He and his brother-in-law 
Chris Baggott had been discussing 
start-up ideas for years and ultimately 
decided to start ExactTarget along with 
a third co-founder Peter McCormick, a 
colleague from Steelcase and Divine. 

“Chris had the original vision, I 
am so thankful that he gave me the 
opportunity to join him and lead 
ExactTarget,” Scott says.

Using their own savings and seed 

money from family and friends, the 
trio sought to help organizations use 
the then-emerging medium of email to 
connect with their customers and drive 
business results. Their business instincts 
couldn’t have been more on point, 
and the company’s growth has simply 
exploded in the years since. 

Today, ExactTarget has matured to 
include more than 1,100 employees 
on four continents and powers 
cross-channel interactive marketing 
campaigns across email, mobile, social 
media and the web for an enviable 
client list that includes Microsoft, 
Groupon, Live Nation, Expedia and 
Nike. Revenues have grown from 
a modest $300K in the company’s 
first year to more than $200 million 
annually. 

A PROVEN SUCCESS 

Among its many accolades, ExactTarget 
has routinely been named Indiana’s 
Information Technology Company of 
the Year, one of the Best Places to Work 
in Indiana, member of the Inc. 5000 
and Deloitte Fast 500 and one of the 
Wall Street Journal’s top 50 venture-
backed companies in the country. 

Even with a mile-long list of 
professional recognitions to his name 
including Junior Achievement’s “Indy’s 
Best and Brightest,” Indiana Ernst & 
Young Entrepreneur of the Year 2003, 
Indianapolis Business Journal’s 40 
under 40, Indiana MS Society Hope 
Award, TechPoint’s 2011 Trailblazer 
in Technology and Stevie Award/
American Business Awards 2011 
Executive of the Year, Scott simply says 
that building ExactTarget has been his 
greatest and most fulfilling business 
achievement to date. 

“It’s been gratifying to build an 
organization that tremendous people 

“Our success is attributed to the great people who work at  
ExactTarget and the supportive community here in Indianapolis.”



want to be a part of,” he says. “We 
have always prided ourselves on hiring 
talented and experienced people and 
empowering them, and that kind of 
very open and collaborative culture 
continues to serve us well. Our success 
is attributed to the great people who 
work at ExactTarget and the supportive 
community here in Indianapolis.” 

Scott also notes that professional 
accomplishment is only one part of the 
bigger package.

“Success and happiness come from 
building balance across family, work 
and community,” he says. “I feel so 
very fortunate in all three areas.” 

SCOTT DORSEY

Expect more involvement.

There’s nothing that gives us more pride than our communities. 

Our neighbors inspire us and defi ne who we are as a bank. So we’re 

always excited to help invigorate the cities and towns we call home. 

To those who are constantly working to improve our communities and 

our schools, we offer our thanks, our assistance and our commitment 

to making great neighborhoods even better.

Regions is proud to sponsor the 2012 Junior Achievement of 

Central Indiana Hall of Fame VIP Reception. We salute this 

year’s laureates and those of past years for their outstanding 

accomplishments.

221.6000  |  regions.com 
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PERSONAL INFO:

FAMILY:
Scott met his wife, Erin, when he was a college freshman at Indiana 
University; the couple, who have four daughters, just celebrated their 20th 
anniversary. 

“Marrying Erin has been the best decision of my life,” Scott says. “I feel so 
lucky to have not only the support of Erin, but also that of her parents, sisters 
and their husbands.” 

HOBBIES: 
Scott enjoys coaching his daughters’ basketball teams, and continues to play 
tennis and golf as often as he is able. 

CIVIC ORGANIZATIONS AND PHILANTHROPIC SUPPORT: 
Unveiled last September, the non-profit ExactTarget Foundation seeks to fight childhood hunger, advance education and accelerate 
entrepreneurship, three causes Scott is also committed to supporting on a personal level. “Great Indianapolis companies like Lilly and 
Simon have set a wonderful example for how to give back to the community,” Scott says. “We aspire to follow in their footsteps.” 

Scott serves on the Dean’s Advisory Council for Indiana University’s School of Informatics and Computer Science; and is on the boards 
of Techpoint, Indianapolis Sports Corporation and Central Indiana Corporate Partnership. He participates with Food Rescue, HALO 
angel investing group, St. Pius X parish and other civic organizations throughout the Indianapolis community. Scott also chairs the 
marketing and communications division for the Indianapolis Super Bowl 2012 Host Committee.

PLANS FOR THE FUTURE: 
Showing no signs of slowing down, Scott is looking forward to transitioning ExactTarget from a private enterprise to a public company 
within the next year. “One of my favorite quotes is ‘the best way to predict the future is to invent it.’ ”
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When mistakes are made in business, the price is 
high. That’s why you need more than just passing 
advice from a lawyer. You need a fi rm that knows 
the innermost workings of your business. You 
need Ice Miller. All you have to do is ask for it. For 
further information, visit us at www.icemiller.com.


